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About House in the Park
HOUSE IN THE PARK offers its sponsors direct exposure to artists, music fans, industry-leading 
musicians and producers as they converge upon a 50–acre outdoor space in Atlanta once a year to 
be part of the southeast's premiere house music experience. Highlighted by a multi-month online 
campaign, HOUSE IN THE PARK is a mix of music and art, during a one-day music festival 
featuring four top-notch house music deejays. The day is filled with dancing in the outdoor pavilion, 
food and drinks, and activities for children.

The HOUSE IN THE PARK experience provides an unparalleled opportunity for both corporate and 
industry specific sponsors to effectively reach a highly targeted audience - composed of 
consumers, tastemakers and industry leaders along with emerging artists - with an intense and 
extended presence both online and onsite. HOUSE IN THE PARK directly associates your brand 
with what's next in the music world, strongly influencing consumer trends and purchasing habits of 
the general public.
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Sponsorship Opportunities
The HOUSE IN THE PARK team strives to develop meaningful sponsorship opportunities through 
innovative events that attract and captivate qualified target audiences. With 5 years of experience, 
we work with you to develop sponsor solutions that best fit your brand's specific needs and budget. 
Our sponsorship opportunities range from $250 - $25,000 and can include any combination of the 
following:

EVENT BENEFITS
SPONSOR LEVELS

HOST
$20,000

PLATINUM
$15,000

GOLD
$10,000

SILVER
$5,000

BRONZE
$1,000

A 30-Second commercial/video for
your company/product featured on
the Website

Banner on Website

Company Name/Logo listed on
Commemorative T-shirt

Live Logo on Website

Logo on Electronic Flyer 
Advertisement

Logo on 11X17 Printed Poster

Logo Used in Email Campaign

Mention in Broadcast Spots (Radio
Only)

An Exhibition Booth

Receive Commemorative T-shirt

Static Logo on Website

Listed as Title Sponsor on Pre-event
advertisements + publicity

Additional Sponsorship Opportunities Available for the Following: Company Name on Outdoor Banner Signage at 
Festival, Company Name on Music Compilation (CD) packaging insert, Product Distributed in Gift Bag, Company Name 
on VIP Tent at Festival. Please ask your HITP representative about these opportunities.

Live Live Live Live

4 2 2 2 2

All All All 4 2
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The Experience
Celebrating our 7th Year of Music Excellence, we pride ourselves providing enhanced networking 
synergy, access to industry, fan exposure to more cutting-edge music, and maximizing return on 
investments for participating sponsors. HOUSE IN THE PARK will take place at Perkerson Park- a 
50-acre (200,000 m2) park in Atlanta’s Capitol View/Sylvan Hills neighborhoods.

Perkerson Park’s amenities include a relatively new playground, a recreation center, tennis courts, 
basketball courts, ballfields, and a pavilion. However, it also has open fields, a sizeable creek, and 
a small tract of woods. This area of the park is a good area to relax and escape from the 
high-energy of the HOUSE IN THE PARK festival activities.

HOUSE IN THE PARK is Atlanta's premiere outdoor dance music event and offers the perfect 
space for festival attendees to enjoy back-to-back deejays from soulful, deep, diverse styles of 
house music.

The park is well-equipped to accommodate vendor exhibitions, constant networking opportunities 
and product sampling throughout the space. HOUSE IN THE PARK extends an opportunity for all 
attendees to network with each other, for vendors to reach their target audiences more effectively 
and for showcasing artists to be seen and heard by all.

Event Stats
    • 10,000+ music enthusiasts passed through the HOUSE IN THE PARK festival venue
    • Over 4,000 registrants attended HOUSE IN THE PARK 2010
    • Over 1,500 registrants attended HOUSE IN THE PARK 2009
    • 49% pre-registered online 4-6 months in advance
    • 25% attended from outside the southeast
    • Residing from 10 states and 3 countries (Canada, UK, China)

Demographic: Men & Women (of all races) ages 26-45, with an active lifestyle, educated, affluent, 
single or married, disposable income, design and brand conscious, fashion forward, in touch with 
trends, interested in technology, style, design, nightlife, live music, and house music, new-soul 
R&B, funk and jazz cultures.
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Statistics - 2010
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Picnic with a beat 
House in the Park casts old school in a new light 

By Mosi Reeves Published 05.23.07

When you hear a DJ spin music in an Atlanta public park on a 
summer afternoon, it could come from a variety of efforts. 

Could be a group of enterprising kids who obtained a noise permit 
from their neighborhood parks organization – or didn't get a permit 
and decided to set up their sound system anyway. Could be a party 
promoter who decided to throw an outdoor jam with a few dozen 
friends. 

But when House in the Park took place at Perkinson Park in the 
working-class, mostly African-American community of Sylvan Hills 
this past Labor Day, the crowd that showed up didn't come masked 
in sunglasses and weren't nocturnal creatures you'd usually find at 
some nightclub. There were older men and women, couples of all 
ages, young children and twentysomethings, and people of all races 
dancing to house music in the afternoon. 

"It was a beautiful thing to see a mother dancing with her son and a 
father dancing with his daughter to the music that I love," says 
Ramon Rawsoul, the DJ and promoter who organizes House in the 
Park. He points out that other cities have traditions of throwing 
major, family-friendly outdoor dance parties. In Detroit's Hart Plaza, 
the Detroit Electronic Music Festival is a free event that attracts tens of thousands. In San Francisco, 
the Love Parade drew inspiration from a concept that originated in Berlin in Germany. 

DJ Ryze, who helps Rawsoul organize House in the Park, says the party "definitely gets away from 
what you expect in Atlanta as far as house music goes. If you go to cities like New York, Los Angeles, 
Chicago or outside of the country, you're going to be more exposed to more of these types of events 
during the day in the park. ... But for it to be in the city of Atlanta, it's huge, because you never see 
anything mainly focused towards the DJ and people who love DJs and house music." 

Rawsoul hopes to build House in the Park into a major civic event. But for now, it's a Labor Day 
happening that attracts an audience you wouldn't expect to enjoy house music. Last year's edition 
featured Michael Alan, Kai Alce, Rawsoul, Salah Ananse and DJ Kemit, with Chicago star Glenn 
Underground as the headliner. It drew hundreds of people who barbecued, picnicked on the grass 
and danced in the pavilion. Rawsoul gets his permits from the city of Atlanta, and usually hires a few 
policemen to patrol the park and ensure a safe environment. 

Rawsoul thinks House in the Park draws so many people because "it's alluring when you give anything 
for free." But, he adds, "House and R&B and neo-soul are so closely related that you can draw from all 
those other types of music and get people who don't think they like house to like house." 

As a member of the old school who helped popularize house music in Chicago back in the 1980s, 
Rawsoul believes in the transformative power of house music. Since 2003, he has helped DJ Ryze in 
Imported Underground, a promotions crew that throws house parties around the city. He often spins 
at Sweat, a monthly event hosted by DJs Michael Alan and Calvin Morgan at the Apache Café. 

For a while, Imported Underground had its own multidisciplinary warehouse, Studio 980. The crew 
decided to close in April in order to get a liquor license and, says DJ Ryze, "make some money." 
Studio 980 was one of the few venues where dance fans could really enjoy the music and not have to 
navigate the meat-market clubs that clog Midtown. 

Studio 980 may return in a few months' time. But for now, house fans have House in the Park to look 
forward to. Rawsoul plans to throw it for a third year this Labor Day weekend, but hasn't solidified 
details yet. "My intention is to not necessarily keep it small, but keep it intimate, soulful and family-
oriented," Rawsoul says. "In effect, we're creating another generation of people who love house 
music." 

John Crooms 

BBQ BOOGIE: Perkinson Park on Labor 
Day, 2006 



House in the Park 3
August 27th, 2007 by Mosi Reeves in Music news

HOUSE IN THE PARK: Coming alive again Sunday, Sept. 2.

(Photo by John Crooms) 

One of the best events I attended last year was House in the Park, a Labor Day event where a few DJs 
and hundreds of dancers gather at Perkerson Park. 

Before that day, I associated daytime dance music parties with young people standing around in 
shades and drinking beers and surreptitiously smoking weed while a DJ hung over from the night 
before trainwrecked on turntables. I’m exaggerating, of course, but I had never seen entire families 
â€” children and middle-aged men and women as well as club heads â€” dancing and enjoying house 
music at a party until House in the Park. It reminded me of that scene in Hoop Dreams where the two 
main characters celebrate their high school graduation by stepping in the name of love. 

After writing about the event in CL’s Summer Guide, I got a few e-mails asking when this year’s 
edition would happen. (You can read the story here .) House in the Park 3 happens Sunday, Sept. 2, at 
Perkerson Park from noon to 8 p.m. The DJ lineup includes Ramon Rawsoul, Salah Ananse, Kemit and 
Kai Alce. All of you Lunar Magazine cats bragging about how much you love the ATL EDM scene 
should make a point of attending. 

Posted in Music news


